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L Why brand?

“FMCG brands that utlise a
quality brand strategy
experienced growth and

margin of an average 25%

more

than non-branded
packaging” vawescos

Differentiates products in a competitive
market

Builds customer loyalty and trust through
consistency in quality and customer
expectations

Allows for premium pricing

Facilitates market expansion into new
outlets

Positions grower for long-term success



Entering a new market




L What to consider
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How will you differentiate

Devoted
to delicious

"' Berries, Cookies & Cheese
) Bluoberries, Mins Cookves & Mived Choese

a9 BLACKBERRIES R A

‘ BURSTING WITH

&
8€ BERRY

Dis narnpqr rme
Saliras, CA 93506

@p,.g

herryworld com

Try one punnet & you'll be devoted too
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How to attract your

consumer

Fresh produce is the most planned
purchase category and it is also the
most suspectable to influencing
consumer choice at the point of

purchase. Over 60% of
shoppers decide on the
exact item they want at

shelf
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Other considerations;

* [P protection

e Quality consistency

* On-going supply

* Packaging compliance
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. Pasticae Free « Parfactly Fipe « VectUcally Farmad - Moo-GMO Project Werrfeg




[

EDIT TITLE

IN SLIDE MASTER

21/11/2024




EDIT TITLE IN SLIDE MASTER 21/11/2024




Differentiating your offer adds vaIu
throughout the supply chain securing

consumer choice and loyalty




Twenty Degrees

twentydegrees.com
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